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The Scheme and Plan of 2024 the 2* Beijing International Cultural Tourism Consumption Expo

Bt a1 A Time and Space
A 2024 4F 6 ) 14 H-16 H

Date: June 14 - June 16, 2024

Hoht: rhE ERR D (FIHE)

Venue: China International Exhibition Center (Chaoyang Hall)

HZIPIR) Otganization
e U SRR R
Host: Beijing Municipal Bureau of Culture and Toutism
BEF M Expo Theme
Frrcins Bl #iises Bragin. R B
New Product, New Business Form, New Scene, New Commodity, New Technology, New
Model
'R % X 23} Exhibition District Presentation
(—) JCHR - Elbw: SEEE. 5l E b ik & E AL
Yo DLACRAT AL S W R SUIRBH . SCEI7 i SE Culture and Tourism

International: Ambassies, national toutrism buteaus, international tourism institutions, toutism
alliances, friendship cities, travel agencies, hotels, scenic spots, cultural and tourism projects,
cultural and creative products, etc.

(Z) R - PE: SATSUORTRIT 5) « SEsSORYE L. BE
X SCTRE A5 2% A k. Culture and Tourism China: Provincial and municipal departments of
culture and tourism, culture and tourism enterprises related to coordinated development for
the Beijing-Tianjin-Hebei region and in Hong Kong, Macao, and Taiwan.

(=) 30K - 63 b 16 KSR RS X S SUb b ot S 8 Ve B 25

Culture and Tourism Beijing: Culture and tourism bureaus of 16 districts in Beijing, publicity
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and culture department of Beijing Economic Technological Development Area,
counterpart support and cooperation department of Beijing, etc.

(W) SCHR - BEUR: RATAE ATl WE. RE. R R A T
EH . SR /NE S IR R E RS Cultural Tourism Resources: Travel agencies, airlines,
hotels, homestays, inns, scenic sports, parks, ski resort, camping ground, cultural and tourism
town, hot spring resort.

(F) SCHR - SCBY: it/ AR SCe). AR il Jestlan. 1P
B B F 4 ik i w61 L P [E 3 5 58 %5 Cultural Tourism Creativity:
Museum/park cultural creativity, intangible cultural heritage, city gifts, Beijing Gifts, IP
licensing and cross-border co-branding, original IP of animation and games, domestic trend
and domestic products, etc.

(%) SUME - %2 Refilifr. MEiesr. DM, DU RAFII AL/
1 /5 /& 55 Culture and Tourism Equipment: Homestay equipment, camping
equipment, scenic area equipment, design and planning/construction/investment/
development of homestay in scenic area, etc.

() 3UBR - B o, BESUR. ZARNES. TR0 SOk 2%
Culture and Tourism Technology: Metaverse, culture and tourism intelligence, artistic light
show, immersive night tour, culture and tourism performance, etc.

O\) 3O - BRSS: R47. 6. SmiRss. sOmiRss. (B BURS. W
Wi AR 55« iR UiE IR 45 &% Culture and Tourism Service: Bank, insurance, financial service,
transportation service, accommodation service, catering service, shopping service, tourism
service, etc.

G JCBR - BRE: REIREE, BFRIRNE, LO@iki, TRl M ZRA UL sports
tourism, health and wellness tourism, red tourism, industrial toutism, tea tourism and tea
culture

(+> SCHR - TEE: MEEbRAr= i @A, KRB0, IR %% Culure
and Tourism Fair: Local specialty, specialty food, agricultural products, intangible cultural

heritage food, etc.



H. LRATESD Activities

(—) PEEBRRIER RS BZHASRE . R, Wisce). 573k
SURE S BB WIRSCIRIAD . KRR EnES #nlk s, Frims st
151 . China International Culture and Tourism Consumption Conference: Conduct dialog
and discussion on the new trend, new business form and new scene of inbound and outbound
tourism, homestay equipment, city cultural creativity, digital cultural tourism, culture and
tourism performance, camping and RV, night cultural tourism consumption, big health, etc.

(=) ERIMETT SRR S 80k 1 2k 4 E G SORFEERR T RITAL,
RXEY, HEAIRIEEIT, SRR REE LR, R E1E.
Culture and Tourism Promotion Conference of Domestic and Foreign Cities: Invite culture and
tourism authorities, travel agencies, scenic spots to promote tourism resources and connect
purchasers, distributors and professional institutions to cooperate.

(=) XHIRIFFRIRR RS A2 RO SUR &I @6, AAeniEn
2, AT AE IR SORTEIR S SCIRITH 5 [FIATHZL 3R Ao Ib 28 957 i i
BAVEE L HEWEAN KA T5E B o Cultural Tourism Resources Cooperation Fair: Build a platform
for the city culture and tourism authorities of the exhibitors, hold a special promotion
conference to promote the cultural tourism resources and projects for the city. Organize
product launching conference and cooperation signing ceremony for big-name brands.

(0 X B ARSI R TS : s EAR AR ISRy, 540
SCHREAMEXS 22, RSO Mk A S5 1t 5 <, EZEIH &1« Special sessions for cultural
tourism projects to attract investment: Invite tourism investment corporations and investment
institutions to invest in cultural tourism projects, promote cooperation for projects.

N ARSI AREEZ] Professional Groups and Audience
Invitations
o REAMIE. RIEH. IRIEEM . 2. 1< Embassies and consulates, tourism
administration, tourism alliances, chambers of commerce, associations.
© %A BRI MBI G XOURIRIEVY . P Tourism i nsttutions and
associations of all provinces, municipalities, autonomous tegions, and Hong Kong/Macau

Special Administrative Region in China.



e BHIE. B 2vh. SCiR/NME Museums, science museums, scenic spots,
parks, cultural tourism town.

RATAE OTAL A als HARER ORI EEE ] 5F Travel agencies, OTA, airlines,
clubs, culture and tourism investment Groups, etc.

Rt B JEEEEE Rl m . . RSV BHn. Setn B
Homestay, inns, resort hotels, tourism real estate developer, camping ground, homestay

suppliers, designers, investors and franchisees.

HRITTTFHWNELE TSR TG, EMBLEEEAR LI E) r B 44
W ACHE R4 Culture and tourism metaverse content producers and development
platforms, VR hardware manufacturers, integrators, distributors and agents.

B ORE e T 2 AL BLR M H 5618 IRSS Digital cultural tourism intelligent
solutions, Al technology application and innovation services.

A TP LGRS AL ie s 1 AR BT AT A FRAL TP licensing and
cooperation, city gifts operatot, designer, research and development enterprise/
organization.

A S8 2R TS SR A Y TP AL G AR L4 Film, television and animation TP
licensing and cooperation industry chain .

AT ARES M XS5 ALK Banks, insurances, and VCs

e BREAEse RE NI maidif& Ml RV, camping equipment, accessible
luxury outdoor equipment, sports equipment enterprises.

BEBE S BEITAAE . DRI EAFRAIE. BT 25)55 Hospitals, medical
institution, health center, beauty and wellness salon, chain stores, pharmacy.

MREF ] 278 LHH Educational department, schools, professional
Institutions

FHOCATAE = WA RS« A2 ARIER Z8 R B &R Derivative products
licensor, manufacturer, agents, distributors, retailers.

HEIEER VIP . VIP B . B{EERE2 R4 VIP customers of communication
operator, members of clubs.

B MCN WL FFEHAHE . IRIFE A KOL % Well known bloggers,



€.

J\\

tourism experts, KOLs of MCN and all platforms
R RF IR 26 BER. BriifK Main-stream print media, online media, new
media
. PSR A FAR M M3 Official website and account of  Weibo, TikTok,
etc.

Y RNEFEHIKZR Whole-scene Digital Marketing System
T4 b H AL Online interactive experiences
FI i AELR ST 55 I3 Online trading channels
FEREXS BT 1 WA _E Rk Online shops for supply and demand connections
WABFI ML RIE £ Tnvite well-known online celebrities to sell goods through

livestream

2T HE) I8 Diversified Promotion Channels
AN TR I EREE. B ERIEE S G VERAR Main-stream media
covering the whole country, industrial media channels, strategic cooperation with hundreds
of medias.
BT BA B s, BUE. B EEES Official account on different social media
platform: Weibo, WeChat, TikTok, etc.
VeI 2 RE EAHE (E AL Mgk ARIX. #5500 CBD k)&
2 filikMA)  All channels promotion in Beijing (Touching the audiences through TV,
subway, community, buildings, outdoor screens at CBD, etc.)
LoD A I e O i b B R A T AR P I B, SR AR 0 AT B A E S
Professional call center gathers massive data to call and invite audiences, over 5,000,000
messages will be sent for invitation.
A2 R H A9 SOIRSBEA BT Aol BRATAL S —XF— 842 One on one
invitation from expos, tourist destinations, cultural tourism investment and finance
enterprises, travel agencies.

EIHIERS 2805 R, IR LM L5, #iES MKW Bxquisite invitation letters for

professional buyers and purchasers for visiting the expo.



